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MARKETING & COMMS 
WITH AI



• AI Educator & Public Speaker 
• American/New Zealand dual citizen 
• From Portland, Oregon 
 

 WHAT I DO 

• Speaking - AI Topics 
• Training - Workshop Series 
• Coaching - Advisory 
• Consulting - Implementation

Mission: Help 
companies do 

more with less!  

Vision: The 
intelligence layer 

of business 

Caelan Huntress



BECOME A CONFIDENT 
AI OPERATOR



ai-coaching.academy

AI TRAINING CURRICULUM
AI Foundations

101 102 103
AI & The 

Future of Work
Applied AI 

Ideation Lab
Prompting 
Techniques

AI Applications
• 201 – AI FOR PRODUCTIVITY 

• 202 – AI FOR KNOWLEDGEBASES 

• 203 – AI FOR COMMUNICATION 

• 204 – AI FOR SALES 

• 205 – AI FOR MARKETING 

• 206 – AI FOR CREATIVITY 

• 207 – AI FOR LEARNING 

• 208 – AI FOR STRATEGY 

• 209 – AI FOR MULTIMEDIA 

• 210 – AI FOR AUTOMATION 

• 211 – AI FOR THINKING 

• 212 – AI FOR GOVERNANCE

AI Agent Accelerator
•Ai301 · Context Engineering 

•Ai302 · Managing Agents 

•Ai303 · Vibe Coding 

•Ai304 · Agent Harnesses 

•Ai305 · S.C.O.P.E. 

•Ai306 · Automation 

•Ai307 · Generation 

•Ai308 · Evaluation

104
Coaching 

With AI

join.ai-coaching.academy/training

https://ai-coaching.academy/?utm_source=slides
https://join.ai-coaching.academy/training




Speakers: 

Simon Rush, Nic Hendrie, & Caelan Huntress

📍 Where? EPIC Innovation 
⏰ When? 5:30 - 8:00 PM 
📆 Monday, 10 August

Marketing  
& Comms  
with AI 

SECOND MONDAY @ EPIC INNOVATION

Christchurch-Ai.Com  

https://christchurch-ai.com


AGENDA: 
✧ Drinks & networking 
✧ Accelerating Marketing Strategy with 

Trimble — Simon Rush & Nic Hendrie  
✧ Build an AI Brand Voice Kit: Clone Your Voice 

with AI — Caelan Huntress 
✧ Upcoming Events

#CHCHAI August 2026



© 2026 Trimble Inc. All Rights Reserved.

6:00–6:45 pm, Aug 10, 2026

Accelerating 
Marketing Strategy 
with AI

Nic Hendrie, Simon Rush

S
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What happens when 
you let AI write your 
marketing strategy, 
and then turn on 
‘Brutal Mode’?

S
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Trimble is the global technology company
connecting the physical and digital worlds,

empowering customers in essential industries
to unlock insights, take intelligent action,

and get hard work done.

S
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Our customers drive the world's 
essential industries.

• Construction
Building and maintaining vital infrastructure

• Geospatial
Digitally measuring and mapping our world

• Transportation
Moving goods across global supply chains

S
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Trimble at a glance

$3.68B
2024 non-GAAP revenue

$2.26B
2024 ARR

1,000+
Unique & active patents

$664M
Invested in R&D in 2023

12,000+
Employees in 40+ countries

175+
Countries in which our
customers workTe

ch
no

lo
gy

 L
ea

de
rs

hi
p

G
lo

ba
l R

ea
ch

S



6

Current challenges
Briefs often lack necessary information

Time to market is slow

Limited market or audience intelligence

Strategies are getting repetitive

Critical analysis of inputs is limited

Why MarketMind?

MarketMind-AI solution
Informed by Gemini Deep Research

Brief analysis and insights in under 15 mins

Informed by Gemini Deep Research

Unique strategies to solve the brief

“Brutal mode” provides critical analysis

S
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● What: MarketMind turns campaign 
briefs into strategy and deliverables

● How: Ingests campaign briefs and 
applies AI-prompts to builds market 
research, strategic plans, and tactics. 
Drafts creative concepts (e.g. headlines, 
email subjects, article titles) to execute 
deliverables. Applies automated strategy 
critique. Adding Semrush API etc.

● Without user experience in: Prompt 
engineering, running campaigns, or 
industry workflows.

MarketMindAI

S
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Workflow

Campaign brief

● Drag ‘n’ drop brief
● Audience, objectives, 

budget
● Upload raw SEO data
● Applies rules

Deep Market 
Research

● Exec summary
● Market landscape
● Audience profile 

(pains, demographics, 
psychographics, 
seasonality)

● Buyer's journey

Strategic & 
Content Plan

● Detailed personas
● Value props
● Funnel
● Campaign flow
● Messaging pillars
● Content plan
● Campaign flow
● Branded hooks

●

Deliverables

● Email, LP content
● Sales enablement 

(overview, Trimble 
USPs, battle chest, 
training, objection 
handling)

Tactical Plan

● Campaign timeline
● Channel strategy
● SEO plan
● Email sequences
● Competitor deep dive

Chain prompting. Human-in-the-loop QA.
S
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Wider creative 
variants

Benefits

Faster time to 
market

3x 10x
Productivity 

output

10x

MarketMind elevates the human marketing team. Takes heavy lifting of data 
analysis, campaign optimization, and routine creative generation, so human 

marketers are freed to focus on high-level brand building, emotional 
connection, out-of-the-box creative thinking, and relationship management.

Estimated gains:

S
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What is being used? (Architecture)

Gemini Models 3.6 Flash

Vertex AI (Gen AI platform)

Google Cloud Project (Storage, Build, RAG)

MarketMind AI (AI CMO)

Campaign assets (brief, articles, SEO data)

N



11

Briscoes Winter Sale - Example

Brief Dashboard

S
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Asset visualisation

S
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https://ai-coaching.academy/?utm_source=slides
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Human in the loop refinement 

Full Report Here 

S

https://ai-coaching.academy/?utm_source=slides
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Architecture shift
Transition from early prototypes in Google 
Studio to Google AntiGravity.

N
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Dev strategy & 
vibe-coding 
lessons
● MVP Mindset
● Outcome Focus
● Rich Context
● Feature Discipline

N
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Policy Compliance
Trimble policy requires “When creating 
and modifying artificial intelligence 
models and platforms, Trimble 
developers are responsible for 
ensuring safe operation and integrating 
security measures at all stages of the 
development process.”

S
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Governance, Audit Agents, 
Structured UAT 
Governance
Limited corporate AI governance overcome by 
collaboration

Audit Agents
Ingest governance rules and organizational 
best practices.
Run local compliance audits
Enforce scoring with remediation learning

Structured UAT
Dual-track testing with users

N



22

Frustrations, Tooling 
& Data Quality

Tooling realities
Navigating corporate licensing bottlenecks

Tool agnosticism
Task efficacy over brand loyalty

RAG Challenges
Overcoming inconsistent data classification
Clean, filter, and standardize poor-quality data

N
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Advice from the journey

● Stay up-to-date, frontier moves fast - Model updates
● Stop managing code and start managing outcomes
● You don’t need to know all the code. 
● Embrace voice coding & context
● Aim to outperform (e.g. enrichment 2x ZoomInfo, DnB)
● Learn by doing
● Filter in and filter out. Being able to stop.
● True power comes from one platform (plugin effect)
● Keep focussed on initial objective

N
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Q&A

S
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© 2026 Trimble Inc. All Rights Reserved.

For questions 
or feedback 
please contact:
simon_rush@trimble.com
nic_hendrie@trimble.com 

Want to work for Trimble?
trimble.com/careers/ 

S
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This presentation will help you rethink your approach to marketing campaigns. Simon Rush and Nic Hendrie from 
Trimble will share a case study of how Trimble builds and executes always-on promotional campaigns through a 
Vertex-AI connected workflow.

This method can translate your campaign briefs into market research, strategy, tactical plans, and other deliverables in 
minutes, not months. They will also share why Trimble connected this workflow, how it supports non-prompters, and 
how built-in strategy critique can improve campaign quality without requiring every user to become a prompt engineer.

Key Points:

● How Trimble uses Vertex AI to accelerate marketing strategy
● Turning campaign briefs into research, strategy, and tactical plans
● Designing AI workflows for users without prompt engineering experience
● Adding automated critique, QA, review, and approval into campaign workflows

Who This Is For:

● AI-developers and AI-engineers considering Google AntiGravity, UX for non-prompters
● Marketing and business leaders who want to transform their buying process
● People considering the QA, review and approval process in vibe-coding workflows
● Anyone curious about real-world AI case studies

Abstract



Speakers: 

Simon Rush, Nic Hendrie, & Caelan Huntress

📍 Where? EPIC Innovation 
⏰ When? 5:30 - 8:00 PM 
📆 Monday, 10 August

Marketing  
& Comms  
with AI 

SECOND MONDAY @ EPIC INNOVATION

Christchurch-Ai.Com  

https://christchurch-ai.com


AGENDA: 
✧ Collect Writing Samples 
✧ Take a VOICEPRINT.md 
✧ Anti-Slop Skill 
✧ SAGE Framework

 

Build an AI Brand Voice Kit 
Clone Your Voice with AI



ai-coaching.academy

THE 5-STEP CREATIVE PROCESS

🗑 Collect 

🗂 Sort 

🛠 Craft 

✨ Polish 

📖 Publish

https://ai-coaching.academy/?utm_source=slides
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THE 5-STEP CREATIVE PROCESS

Human -> 

Human -> 

🗑 Collect 

🗂 Sort 

🛠 Craft 

✨ Polish 

📖 Publish

https://ai-coaching.academy/?utm_source=slides
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THE 5-STEP CREATIVE PROCESS

Human -> 

Human -> 

<- AI 

<- AI 

<- AI

🗑 Collect 

🗂 Sort 

🛠 Craft 

✨ Polish 

📖 Publish

https://ai-coaching.academy/?utm_source=slides
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Your Uniqueness
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Mess+Age

Your Message



@





@
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FINDING YOUR VOICE

CADENCE

STYLETONE

https://ai-coaching.academy/?utm_source=slides
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VOICEPRINT.MD

https://ai-coaching-academy.s3.amazonaws.com/skills/VOICEPRINT.md 

https://ai-coaching.academy/?utm_source=slides
https://ai-coaching-academy.s3.amazonaws.com/skills/VOICEPRINT.md
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VOICEPRINT.MD

https://ai-coaching.academy/posts/tutorial-create-your-ai-voiceprint 

https://ai-coaching.academy/?utm_source=slides
https://ai-coaching.academy/posts/tutorial-create-your-ai-voiceprint


TAKING A VOICEPRINT 
ARTICULATES YOUR 
IDENTITY.
The tone and style and cadence of your 
voice has specific characteristics, and if you 
can measure them accurately, you can 
reproduce them faithfully.



“WRITING IS THE 
PAINTING OF THE 
VOICE.”

- Voltaire
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FINDING YOUR VOICE

CADENCE

STYLETONE

https://ai-coaching.academy/?utm_source=slides
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FINDING YOUR VOICE

CADENCE

STYLETONE

VOCABULARY

RHYTHMMELODY

https://ai-coaching.academy/?utm_source=slides
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FINDING YOUR VOICE

CADENCE

STYLETONE

VOCABULARY

RHYTHMMELODY

VOICE

https://ai-coaching.academy/?utm_source=slides


“WRITING WITH VOICE IS WRITING INTO WHICH 
SOMEONE HAS BREATHED. IT HAS THAT FLUENCY, 

RHYTHM, AND LIVELINESS THAT EXIST NATURALLY IN 
THE SPEECH OF MOST PEOPLE WHEN THEY ARE 

ENJOYING A CONVERSATION.”

- Peter Elbow
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CASTING A MOLD

https://ai-coaching.academy/?utm_source=slides
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ELEVENLABS VOICE CLONING

✦ Believed authentic 80% of the time 
✦ Professional Voice Cloning uses 15-180x 

more sources 
✦ Takes 3-6 hours to train

1-2 MINUTES OF UPLOADED SPEECH

https://ai-coaching.academy/?utm_source=slides
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CLEAN AND PLAIN

53 writing rules, about 900 approved words

https://www.asd-ste100.org 

https://ai-coaching.academy/?utm_source=slides
https://www.asd-ste100.org






AI SLOP IS LAZY ART. 
ANTI-SLOP REQUIRES 
EFFORT.
Why is AI Slop aesthetically offensive? It is 
an interruption without merit. Sharing AI 
Slop is not courteous or kind. Adding an 
anti-slop filter ensures human participation 
in good art.
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KAPWING STUDY

✦ 6 million subscribers 
✦ 2 billion views 
✦ $4 million annual ad revenue

LARGEST AI SLOP CHANNEL

https://ai-coaching.academy/?utm_source=slides
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COMMON CRAWL STUDY

✦ 49.9% - AI Generated 
✦ Only 14% ranked in Google 
✦ 7% ranked #1

55,000 NEW ENGLISH ARTICLES, 3X AI DETECTORS

https://ai-coaching.academy/?utm_source=slides
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ALEX COHEN’S OPEN LETTER

https://ai-coaching.academy/?utm_source=slides
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PETER YANG’S PRODUCTION PROCESS

✦ 25% - Voice dictation, brain dump 
✦ 50% - AI generation with skills 
✦ 25% - Human line edit

https://github.com/petergyang/no-ai-slop 

https://ai-coaching.academy/?utm_source=slides
https://github.com/petergyang/no-ai-slop
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SLOP DETECTORS

✦ Pangram - https://www.pangram.com  
✦ GPT Zero - https://gptzero.me  
✦ Originality - https://originality.ai  
✦ Copyleaks - https://copyleaks.com/ai-

content-detector  
✦ Quillbot - https://quillbot.com/ai-content-

detector 

https://ai-coaching.academy/?utm_source=slides
https://www.pangram.com
https://gptzero.me
https://originality.ai
https://copyleaks.com/ai-content-detector
https://copyleaks.com/ai-content-detector
https://copyleaks.com/ai-content-detector
https://quillbot.com/ai-content-detector
https://quillbot.com/ai-content-detector
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SAGE FRAMEWORK

✦ Scope
✦ Automate
✦ Generate
✦ Evaluate

https://ai-coaching.academy/?utm_source=slides




PROJECTS FAIL 
WHEN THEY AIM 
TOO WIDE.
A well-defined scope creates focus, 
sharpens judgment, and concentrates 
ambition to a precise outcome. You can do 
anything you want, just not all at once. The 
scope of a project is the minimum required 
to get the maximum result.



ai-coaching.academy

SCOPE SMALL PROJECTS

✦ Situation
✦ Constraints
✦ Outputs
✦ Personas
✦ Exclusions

https://ai-coaching.academy/?utm_source=slides




AUTOMATION FREES 
HUMANS FROM 
ROBOTIC WORK.
Robots can handle repeatable 
drudgery better and faster than us. 
The best role of the human operator is 
as a robot manager. Your judgment 
guides AI to accomplishment 
exponentially faster.





GENERATING CREATES 
SOMETHING THAT 
CAN CREATE AGAIN.
Creating a thing is slow and linear, 
while creating a system generates 
exponentially. Focus your creative 
power on generating to create 
generations of output.





LLMS ARE BETTER AT 
EVALUATING CONTENT 
THAN GENERATING IT.
Recognizing quality is easier than creating 
it. LLMs are trained on vast datasets filled 
with examples of good work. They’re 
excellent at recognizing patterns, when 
content aligns with known best practices. 
Evaluating a draft is simpler than producing 
a perfect response from scratch.







CREATIVE TASTE 
PROVIDES 
DIRECTION.
The Director guides a creative work to its 
destination. The Director holds the vision, 
and guides the crew by serving as the final 
authority on every decision, like the captain 
of a ship.
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POWER ON THE SET

Authority

Creativity ✅

✅

❌

❌

Producer

Critic

Director

Audience

https://ai-coaching.academy/?utm_source=slides
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PICK UP THE PACE ON THE MURDER PLOT

https://ai-coaching.academy/?utm_source=slides


“MY INTERPRETATION OF A STRONG DIRECTOR IS 
SOMEONE WHO KNOWS THEIR STORY. THAT’S 
WHAT DIRECTORS ARE, THEY’RE STORYTELLERS 

BECAUSE THEY’RE DIRECTING WHERE YOUR FOCUS 
IS GOING TO BE AS AN AUDIENCE.”

- Dennis Quaid



Attention



Attention

Requires



A Tension
Attention

Requires
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6 Currencies of Exchange

📣 Attention 📣
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📣 Attention 📣
😃 Happiness 😃
⏰ Time ⏰
💰 Money 💰
🏅 Reputation🏅
💡 Innovation💡

6 Currencies of Exchange
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6 Currencies of Exchange

AttentionTime

Money

Happiness Innovation

Reputation





MARKETING IS A 
GAME OF ATTENTION.
Mastering your marketing happens when 
you achieve alignment between your 
messaging, your lead generation, and 
your experiments.
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Messaging

Lead Generation

Experiments

Quarterly

Launches
WeeklyContent

Evergreen CTAs

Marketing Automation

Marketing Automation
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Content Marketing
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Persuade Purchase

PromoteParty

Educate

Relationship

Entertain

Revenue

Content Marketing
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Platform Level Reach Focus Sell By the

Stadium 15,000 Thinking Ideas Impact

Stage 1,500 Making Products Outcome

Showroom 150 Freelancing Services Project

Soapbox 15 Gigging Tasks Hour

4 Levels of Platforms:
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4 Cornerstones

Positioning

Strategy

Profit

Systems

Ex
te
rn
al

In
te
rn
al

PracticalVisionary
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4 CORNERSTONES

https://ai-coaching.academy/?utm_source=slides


ai-coaching.academy

4 CORNERSTONES

https://ai-coaching.academy/?utm_source=slides
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MarketingYourselfBook.com/Workbooks/Access 

1 Week Only!

https://marketingyourselfbook.com/workbooks/access


UPCOMING EVENTS



https://christchurch-ai.com 

https://christchurch-ai.com


https://www.meetup.com/christchurch-ai/ 

https://www.meetup.com/christchurch-ai/


Speakers: 

Simon Rush, Nic Hendrie, & Caelan Huntress

📍 Where? EPIC Innovation 
⏰ When? 5:30 - 8:00 PM 
📆 Monday, 10 August

Marketing  
& Comms  
with AI 

SECOND MONDAY @ EPIC INNOVATION

Christchurch-Ai.Com  

https://christchurch-ai.com


Speakers: 

Pamela Simpson & Caelan Huntress

📍 Where? EPIC Innovation 
⏰ When? 5:30 - 8:00 PM 
📆 Monday, 14 September

Making AI 
Work: from 

Judgment to 
Implementation 

SECOND MONDAY @ EPIC INNOVATION

Christchurch-Ai.Com  

https://christchurch-ai.com


Speaker: 

Caelan Huntress

📍 Where? Zoom 
⏰ When? 12-1 PM 
📆 Wednesday, 10 May

AI Governance  
& The Future of  
Work in New 
Zealand

ONLINE WEBINAR

📍 Where? Zoom 
⏰ When? 6:30-7:30pm 
📆 Wednesday, 12 Aug
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AI COACHING POWER HOUR

✦ 15 min - we talk to each other, on Zoom 
✦ 15 min - we talk to an AI coach, individually 
✦ 10 min - we come back together and debrief 
✦ 10 min - breakout room 1:1s 
✦ 5 min - weekly commitments 
✦ 5 min - show & tell, open Q&A

https://ai-coaching.academy/?utm_source=slides


Speaker: 

Caelan Huntress

ONLINE 
WEBINAR

AEO - Get Recommended by AI

Friday, 
21 August 

1-2pm



Speaker: 

Caelan Huntress

ONLINE WEBINAR

📍 Where? Zoom 
⏰ When? 1-2 PM 
📆 Friday, 19 June

Hermes vs 
OpenClaw



Open Q&A, Playshop With AI Playbook

Little High Patio

Friday, 
14 August 

4-6pm

AI HAPPY HOUR



Speaker: 

Caelan Huntress

📍 Where? Zoom 
⏰ When? 12-1 PM 
📆 Wednesday, 10 May

AI Governance  
& The Future of  
Work in New 
Zealand

ONLINE WEBINAR

📍 Where? Zoom 
⏰ When? 6:30-7:30pm 
📆 Wednesday, 12 Aug



HTTPS://JOIN.AI-COACHING.ACADEMY/
CAMPUS

✦ Monthly AI Coaching 
Power Hour

✦ 30 AI Games in 30 Days
✦ Video Training Library
✦ Weekly Tutorials

$19/MO

https://join.ai-coaching.academy/campus
https://join.ai-coaching.academy/campus
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AI TRAINING CURRICULUM
AI Foundations

101 102 103
AI & The 

Future of Work
Applied AI 

Ideation Lab
Prompting 
Techniques

AI Applications
• 201 – AI FOR PRODUCTIVITY 

• 202 – AI FOR KNOWLEDGEBASES 

• 203 – AI FOR COMMUNICATION 

• 204 – AI FOR SALES 

• 205 – AI FOR MARKETING 

• 206 – AI FOR CREATIVITY 

• 207 – AI FOR LEARNING 

• 208 – AI FOR STRATEGY 

• 209 – AI FOR MULTIMEDIA 

• 210 – AI FOR AUTOMATION 

• 211 – AI FOR THINKING 

• 212 – AI FOR GOVERNANCE

AI Agent Accelerator
•Ai301 · Context Engineering 

•Ai302 · Managing Agents 

•Ai303 · Vibe Coding 

•Ai304 · Agent Harnesses 

•Ai305 · S.C.O.P.E. 

•Ai306 · Automation 

•Ai307 · Generation 

•Ai308 · Evaluation
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Coaching 

With AI

join.ai-coaching.academy/training

https://ai-coaching.academy/?utm_source=slides
https://join.ai-coaching.academy/training


HTTPS://JOIN.AI-COACHING.ACADEMY/
CERTIFICATION

https://join.ai-coaching.academy/certification
https://join.ai-coaching.academy/certification







